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In-Store Banking Advantages for the Retailer...

® There is no cost to the retailer for ® FSI's ongoing support of the
FSI to market the store to financial RAL BANK financial institution enhances the
institutions, and once a partnership is “/ FIRST FEDR fthe in-store branch
e onceap ship Rl iroRNiA success of the in-store branch,
eveloped, FSI handles the entire - W: - keeping money flowing to the
process from start to finish. | retailer’s bottom line and keeping
e shoppers happy.

® In today's highly competitive
supermarket business, an in-store -
bank or credit union is an added '
convenience for shoppers. They can
do their financial business at a place
they typically already visit two to three
times a week.

® Modular construction allows for
a quick, no-fuss installation,
eliminating stress from the retailer.

@ In-store banking customers are likely to
have a higher level of loyalty to the store
itself.

@ The financial institution leases the
space from the retailer, making the

branch an additional revenue stream
for the store.

® An in-store bank branch increases
store security. If the retailer chooses
to use the bank's services, cash can be
moved out of the store at any time of
day, not having to wait for an armored
car to make a pickup.




